
S T U D E N T  C H E C K I N G  A C C O U N T  G R O W T H  C A M P A I G N



INSTAGRAM posts featured lifestyle 
photography and conversational copy geared 
toward teenagers, while FACEBOOK
content targeted parents.



BLOG 
ARTICLES
provided financial 
advice to Gen Z, 
persuaded parents to 
pull the trigger, and 
gave new teen 
checking customers 
tips for making the 
most of their new 
account.

https://www.midflorida.com/blog/insights/se
ptember-2018/free-teen-checking-accounts/

https://www.midflorida.com/blog/insights
/may-2019/midflorida-goes-to-college/

https://www.midflorida.com/blog/insights/november-2018/why-your-teen-needs-a-
checking-account/

https://www.midflorida.com/blog/insights/september-2018/free-teen-checking-accounts/
https://www.midflorida.com/blog/insights/may-2019/midflorida-goes-to-college/
https://www.midflorida.com/blog/insights/november-2018/why-your-teen-needs-a-checking-account/


PAID SEARCH
drew 3,000 high-intent
visitors to our site. 

DISPLAY ADS
generated 8.7M 
impressions 
and 53K visits—
a CTR that beats 
industry benchmarks.  

YOUTUBE PRE-ROLL 
earned 803,000 impressions with a 26% view rate!

Check out the video at 
https://youtu.be/QDzcT_NFeLQ

IN A SPAN OF SIX MONTHS…

https://youtu.be/QDzcT_NFeLQ


PAID PARTNER CONTENT 
provided an SEO boost in the form of an 
authoritative backlink. 

It also generated product awareness in a 
geographic area with high adult customer 
saturation and excellent brand recognition, 
making this audience easier to convert. 

Thanks to this initiative, 10,500 readers viewed 
our article and 200 visited our site.



Community events 
educated teens and their 
parents about the 
importance of early 
financial literacy. 

EVENT 
PROMOTION 
occurred on Instagram 
and Snapchat and 
through community 
partners. Parents saw ads 
on Facebook, in select 
newspapers, and in 
targeted display ads 
within online banking.

During the events, branch 
video walls displayed 
engaging graphics and 
conversational copy. This
content was leveraged for 
use on social media!



By the end of the year, 
teen checking accounts 
grew by 22%, totaling 
$1.2M in 
deposits!
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